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“Joe Romanelli and his group worked with

the adidas Running Business Unit over the
short time frame of a month to create and
execute a fully integrated PR plan around
the Boston Marathon. That plan and

the efforts to execute it helped achieve

the best PR results that adidas has had
around the Marathon in the last decade.
The Romanelli Group is an invaluable
asset to any communications department,

and | highly recommend their services.”
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adidas Originals Store
Grand Opening

Just a week after the Marathon, adidas’ third
“Originals” store opened in Harvard Square
in Cambridge. In this case, Romanelli was
tasked with creating an event to launch the
store. The store, which joins the two others
in SoHo and South Beach, features a stylish
design and the featured products are much
more Vogue than Sports lllustrated. Thus,
the launch needed to be a cross section of
the population—a swanky affair Boston's
most fashionable elite attended, and
everyone else coveted.

The party began with a “media only”
party which got the store filled with local
celebrities and caused the throngs of
Harvard Square to gaze over the velvet rope
and through the windows at the growing
scene. Later the party turned up a notch
with a top DJ spinning tunes behind the
velvet rope, while professional athletes
mingled with politicians and members of
the press. The stylish cocktail party
offered a pre-opening sample of the
shopping experience.

The media coverage was excellent, from
placements in the major papers about
who was spotted at this exclusive event to
features weeks later on the store being the
hottest spot for shopping in the area.

grand opening event

HOT KICKS
Three stripes and you're in

Adidas store

coverage in stuff@nite
Boston, MA







